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ABSTRACT: This study explores the impact of four innovation dimensions - product, process, marketing, and 

organizational - on the performance and competitiveness of Micro, Small, and Medium Enterprises (MSMEs) in 

Mataram City, Indonesia. Employing a quantitative approach and Structural Equation Modeling (SEM), the 

research analyzes survey data to investigate the relationships between innovation dimensions, firm performance, 

and competitiveness. The findings indicate that organizational innovation has a statistically significant effect on 

MSME performance, while product innovation is significant at a lower level. Interestingly, no single innovation 

dimension directly influences competitiveness; instead, performance acts as a crucial mediator. The combined 

effect of all innovation dimensions contributes considerably to both performance and competitiveness, 

explaining 81.40% and 86.60% of their variations, respectively. The study underscores the importance of a 

holistic approach to innovation, with organizational innovation serving as a foundation for enabling 

improvements in other areas. Practical implications for MSME owners, policymakers, and support institutions 

are discussed, emphasizing the need for comprehensive strategies and support systems to nurture innovation-

driven growth and competitiveness in the Indonesian MSME sector. The research recommends future studies to 

adopt longitudinal designs, expand sample coverage, explore moderating variables, conduct comparative 

analyses, examine innovation ecosystems, and employ mixed method approaches to gain a more comprehensive 

understanding of innovation dynamics within the MSME sector. 

 

Keyword: Innovation Dimensions, MSME Performance, Organizational Innovation, Innovation and 
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I. INTRODUCTION 
 Micro, Small, and Medium Enterprises (MSMEs) play a crucial role in Indonesia’s economy, 

representing 99.9% of all business actors and contributing 61.9% to the national GDP in 2021 (Ministry of 

Cooperatives and MSMEs, 2022). They also absorb approximately 97% of the national workforce, highlighting 

their significant contribution to job creation (BPS, 2021). Despite their pivotal role, Indonesian MSMEs 

continue to face challenges in accessing global markets, with exports accounting for only 15.69%—a figure that 

lags behind other Asian countries such as China (60%), Singapore (41%), and Thailand (29%) (World Bank, 

2022). This low level of global competitiveness presents a major barrier to international expansion (Moreira, 

2020). Recognizing this, the Indonesian government has prioritized MSME development through a variety of 

policies and programs, including improved access to financing, technical assistance, and product promotion 

(Ministry of Cooperatives and MSMEs, 2022). However, these efforts have not yet optimally stimulated 

comprehensive innovation among MSMEs. Innovation is increasingly seen as a key driver for enhancing MSME 

performance and competitiveness in an era of global competition (Mannan & Haleem., 2019; Yaskun et al., 

2023, Muis et al, 2024). 

 This study introduces a novelty by comprehensively analyzing the role of four dimensions of 

innovation—product, process, marketing, and organizational—in improving the performance and 

competitiveness of MSMEs. Unlike previous studies that tend to focus on only one or two aspects of innovation 

(Agyapong et al,  2021; Yuzaria et al, 2021; Odura, 2019), this research adopts a multidimensional approach to 

gain a more holistic understanding of innovation dynamics within MSMEs. The research is conducted in 

Mataram City, a region with unique MSME characteristics that have been relatively underexplored in existing 

literature (Mataram City Cooperative and MSME Office, 2022). The study addresses a research gap in the 

limited integration of multidimensional innovation perspectives with MSME performance and competitiveness 

at the regional level.  

 The research seeks to answer the following questions: (1) Do product, process, marketing, and 

organizational innovations significantly influence MSME performance in Mataram City? (2) Do these four 

innovation dimensions significantly affect the competitiveness of MSMEs? and (3) Does MSME performance 

significantly impact their competitiveness? These questions stem from the identified research gap and the urgent 
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need to understand the innovation landscape at the local level. Accordingly, the objectives of this study are to 

investigate the effects of product, process, marketing, and organizational innovation on the performance of 

MSMEs in Mataram City, and to analyse how these dimensions influence MSME competitiveness. The study 

also examines the mediating role of performance in enhancing competitiveness. Findings from this research are 

expected to provide an empirical foundation for developing evidence-based policies that can strengthen MSMEs 

through innovation. 

 The urgency of this research is underscored by the essential role MSMEs play in driving Indonesia's 

economic growth. As global competition intensifies, MSMEs must continue to innovate in order to remain 

competitive (Palencia et al, 2024). However, their innovation capacity—especially at the regional level—

remains constrained, necessitating targeted policies that foster innovation. This study aims to produce strategic 

recommendations to strengthen MSME innovation by offering a comprehensive understanding of the 

relationships among innovation dimensions, performance, and competitiveness. 

 Theoretically, this study contributes to the existing body of knowledge on MSME innovation and 

performance by introducing a multidimensional innovation framework. The conceptual model developed may 

serve as a foundation for future research examining specific factors influencing each innovation dimension. 

Practically, the findings may assist MSME actors in formulating effective innovation strategies to enhance their 

business outcomes, while also guiding policymakers in crafting programs and incentives that promote a culture 

of innovation. Considering its novelty, research gap, clearly defined problem statements, and strong rationale, 

this study is expected to make a significant contribution to the discourse on MSME development. Through a 

comprehensive approach that integrates multiple dimensions of innovation, this research supports the 

empowerment of MSMEs as a cornerstone of Indonesia’s economy. With enhanced competitiveness, Indonesian 

MSMEs have the potential to emerge as key players in the global market. 

 

II. LITERATURE REVIEW 
2.1 Micro, Small, and Medium Enterprises (MSMEs) 

 In Indonesia, MSMEs are classified based on Law No. 20 of 2008 according to specific asset and 

revenue criteria. These enterprises are characterized by operational flexibility, simple organizational structures, 

and high adaptability (Angeles et al, 2022; Vinayachandran & Ambily, 2021). Ruby  et al (2024) describes 

MSMEs as independent business units with limited resources but strong adaptability to market changes. 

According to data from the Ministry of Cooperatives and MSMEs (2022), MSMEs comprise 99.9% of total 

business entities and contribute 61.9% to the national GDP. Furthermore, Statistics Indonesia (BPS, 2021) 

reports that MSMEs absorb 97% of the national labor force. Despite their dominance in the domestic economy, 

the World Bank (2022) reveals that the export contribution of Indonesian MSMEs is only 15.69%, significantly 

lower than that of China (60%), Singapore (41%), and Thailand (29%). Limited competitiveness and innovation 

capacity are the primary barriers to their global market penetration (Nwajiuba et al, 2020; Rahman et al, 2020; 

Prakash et al, 2021). 

 

2.2 Innovation Dimensions 

2.2.1 Conceptualizing Innovation in the MSME Context 

 The OECD (2018) defines innovation as the implementation of a new or significantly improved 

product, process, marketing method, or organizational method. Calik et al. (2019) classify innovation by 

orientation (input, output, process) and degree of novelty (incremental, radical), with its impact on performance 

moderated by contextual factors such as firm age and national culture. In the Indonesian MSME context,  

Sudjatmoko et al (2023) and Mariyudi (2019) propose a pragmatic definition of innovation as the application of 

new ideas that add business value, emphasizing value creation over absolute novelty due to resource limitations. 

 

2.2.2 Product Innovation 

 Product innovation refers to the introduction of new or significantly improved goods or services 

(OECD, 2018). Bigliardi (2013) and Niefert (2006) found that product innovation has a positive effect on 

market and financial performance. Pusung et al. (2023) also identified a positive correlation between product 

innovation intensity and MSME growth in sales and profitability in Indonesia, with consistent product 

development fostering greater customer loyalty. 

 

2.2.3 Process Innovation 

 Process innovation involves the implementation of new production or delivery methods (OECD, 2018). 

Reichstein and Salter (2006) distinguish between technological and organizational process innovations, both of 

which enhance productivity. Rahman et al. (2020) observed that process innovation correlates positively with 

operational efficiency and product quality among Indonesian MSMEs, although barriers such as limited 

technical knowledge and financial resources remain significant challenges. 
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2.2.4 Marketing Innovation 

 Marketing innovation involves the implementation of new marketing methods related to product 

design, packaging, placement, promotion, or pricing (OECD, 2018). Ozkaya  et al. (2015) identified five 

dimensions of marketing innovation: customer orientation, marketing integration, communication, networking, 

and marketing learning. Azis et al. (2013) found that adopting digital marketing strategies improves MSME 

market reach and sales in Indonesia, with effectiveness moderated by the digital capability of business owners. 

 

2.2.5 Organizational Innovation 

 Organizational innovation refers to the adoption of new organizational methods in business practices 

(OECD, 2018). Wolor et al (2024) highlighted the significant contribution of organizational innovation to 

performance, especially in dynamic environments.  Cuevas et al (2022) found that organizational innovation, 

particularly knowledge management, enhances the absorptive capacity of Indonesian MSMEs, and that 

participatory management practices promote higher levels of innovation. 

 

2.3 MSME Performance 

 MSME performance is a multidimensional construct that encompasses various aspects of business 

success. Murphy et al. (1996) identify four dimensions: efficiency, growth, profit, and size. Martunis et al 

(2020), emphasize the need for an approach that integrates both financial and non-financial indicators. In the 

Indonesian context, Villalobos et al (2022) adopted the balanced scorecard approach, which evaluates 

performance from four perspectives: financial, customer, internal business processes, and learning and growth. 

Larious and Ferasso (2023) supports a positive relationship between innovation and MSME performance, 

moderated by contextual factors. Amoa & Dhliwayo (2024) found that product and marketing innovation exert 

stronger effects on performance than process and organizational innovations. Ye & Kankanhalli (2020) also note 

a non-linear relationship between innovation and performance, with competition intensity and market dynamics 

acting as moderators. 

 

2.4 MSME Competitiveness 

 Porter (1985) defines competitiveness as the ability to create and sustain competitive advantage. Kim 

(2018) underscore the role of entrepreneurial capability in maintaining business performance through effective 

competition management. Barney’s (1991) Resource-Based View (RBV) argues that competitive advantage 

stems from resources that are valuable, rare, inimitable, and non-substitutable. Tambunan (2019) stresses that 

the ability to produce globally competitive products is a key indicator of MSME competitiveness in Indonesia.  

Margaretha & Suryana (2023) found that product and marketing innovations positively affect competitive 

advantage. Del et al (2022) identified market orientation and learning as antecedents to innovation that influence 

MSME competitiveness. Agyapong et al (2021) observed that multidimensional innovation enhances the 

competitiveness of Indonesian MSMEs in both domestic and international markets, with synergies among 

innovation dimensions proving more influential than their individual effects. 

 

2.5 The Relationship Between Innovation Dimensions, Performance, and Competitiveness of MSMEs 

 The Resource-Based View (Barney, 1991) positions innovation as an organizational capability that 

generates competitive advantage and improves firm performance. Chao & Kang (2022) emphasize the 

importance of dynamic capabilities in adapting to environmental changes, a perspective particularly relevant to 

MSMEs facing uncertainty and resource constraints. Rosenbusch et al.’s (2011) meta-analysis supports a 

positive innovation-performance relationship. Larios & Ferasso (2023) show both direct effects of innovation on 

performance and indirect effects mediated through competitiveness. Yaskun et al (2023) identified absorptive 

capacity and market orientation as key mediators in the innovation–performance–competitiveness linkage within 

Indonesian MSMEs. Research gaps remain, particularly regarding the limited focus on one or two innovation 

dimensions (Nguyen et al, 2022;  Sudjatmoko et al, 2023), the scarcity of regional-level studies (Kogut & 

Ociepa, 2020; Liao et al., 2024; Shin & Hwang, 2022), inadequate exploration of mediation and moderation 

mechanisms, and the predominance of cross-sectional designs that limit causal inferences. 

 

2.6 Conceptual Framework of the Research 

 This study comprises three main variables: innovation, firm performance, and competitiveness. 

Innovation is explored through four dimensions: product innovation, process innovation, marketing innovation, 

and organizational innovation (Baker & Sinkula, 1999). These four dimensions serve as explanatory variables, 

while firm performance acts as a mediating variable and competitiveness as the dependent variable. The 

conceptual model of this research is structured accordingly. 
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Figure 1. Conceptual Framework of the Research 

 

 The conceptual framework proposes thirteen associative patterns. These include direct effects of the 

four innovation dimensions (product, process, marketing, and organizational innovation) on MSME 

performance and competitiveness, the effect of MSME performance on competitiveness, and indirect effects of 

innovation dimensions on competitiveness mediated by performance. All of these associations are grounded in 

theoretical perspectives that emphasize the role of innovation in driving competitiveness through performance 

improvement (Niefert, 2006; Osman et al., 2024; Sounila, 2014).  

 

3.5 Hypothesis Formulation 
 The hypotheses guide the researcher in conducting the study and serve as a foundational element for 

strengthening the model's construction. All hypotheses in this study are formulated under the assumption that 

the alternative hypothesis (Ha) is accepted, as each innovation dimension—product, process, marketing, and 

organizational—is expected to improve efficiency and effectiveness. These dimensions consider both internal 

and external conditions of the business, aiming for performance enhancement that ultimately supports MSMEs' 

ability to survive and compete in their target markets. The hypotheses formulated in this study are as follows: 

 Ha1: Product innovation significantly affects MSME performance in Mataram City. 

 Ha2: Process innovation significantly affects MSME performance in Mataram City. 

 Ha3: Marketing innovation significantly affects MSME performance in Mataram City. 

 Ha4: Organizational innovation significantly affects MSME performance in Mataram City. 

 Ha5: Product innovation significantly affects MSME competitiveness in Mataram City. 

 Ha6: Process innovation significantly affects MSME competitiveness in Mataram City. 

 Ha7: Marketing innovation significantly affects MSME competitiveness in Mataram City. 

 Ha8: Organizational innovation significantly affects MSME competitiveness in Mataram City. 

 Ha9: MSME performance significantly affects competitiveness in Mataram City. 

 Ha10: Product innovation significantly affects competitiveness through MSME performance in 

Mataram City. 

 Ha11: Process innovation significantly affects competitiveness through MSME performance in 

Mataram City. 

 Ha12: Marketing innovation significantly affects competitiveness through MSME performance in 

Mataram City. 

 Ha13: Organizational innovation significantly affects competitiveness through MSME performance in 

Mataram City. 

Hypotheses Ha1 to Ha4 are based on the general concept that innovation levels influence company performance 

(Restrepo et al, 2019; Suyatna, 2024). Previous research (Singh et al, 2015;Liu et al., 2013) also suggests that 

sustained innovation builds MSME competitiveness (Ha5–Ha8), reinforced by findings that high performance 

contributes to competitiveness. Kijkasiwat & Phuensane (2020) discovered that firm size is a driver of 

innovation, implying variability in innovation habits among MSMEs. The direct effects of innovation on both 
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performance and competitiveness, as well as the effect of performance on competitiveness, serve as a basis for 

analyzing the indirect effects of innovation dimensions on competitiveness through performance. 

 

III. RESEARCH METHOD 
 This study adopts a quantitative approach with a descriptive-associative research design (Velec & 

Huang, 2014). The associations are structurally built using the Structural Equation Model (SEM), as the model 

involves two or more interrelated variables (Stein et al, 2017), namely MSME performance and 

competitiveness, along with four explanatory variables representing the innovation dimensions. The study was 

conducted on MSMEs in Mataram City, selected with the aim of identifying solutions to enhance performance 

and competitiveness, thereby increasing their contribution to the regional economy. 

 Empirical data show that MSMEs in Mataram have relatively low competitiveness, especially in terms 

of output growth and productivity indices. The Regional Medium-Term Development Plan (RPJMD) of 

Mataram City sets a target of 15–25% of micro-enterprises advancing to the next level between 2024 and 2026, 

and revenue growth of 9.60–14.00% within the same period. The findings of this study are expected to 

contribute to achieving these targets. 

 In this study, product innovation is defined as the ability of all organizational components to improve 

or create new products (goods or services) offered to consumers, with the goal of increasing value and satisfying 

customer needs. Measurement items include continuous introduction of new products, improvements based on 

customer complaints, ongoing quality enhancement, preparation for future product types, and customization 

based on consumer requirements. 

 Process innovation refers to improving product quality by upgrading or refining internal production 

systems, from raw material input to finished product output. Its indicators include strict control to minimize 

defects, improved production efficiency, easier ordering processes, and simplified delivery mechanisms. 

Marketing innovation is defined as improvements or the development of a more effective product marketing 

system. Measurement items include efforts to increase customer satisfaction, continuous improvement in 

product introduction, enhanced after-sales service, competitive pricing strategies, and attention to product 

packaging. 

 Organizational innovation involves comprehensive or partial improvements in the management of the 

organization. Indicators include streamlining bureaucracy, eliminating or improving unprofitable business units, 

sustainable business development, and ongoing improvement of business practices. 

Firm performance refers to the achievement of results in realizing business objectives, measured through 

standards indicating levels of achievement. Indicators include increased production and sales capacity, profit 

growth, equity capital growth, quantity and quality improvement of human resources, market expansion, 

environmental management improvement, employee satisfaction, and concern for products that contribute to 

consumer well-being. 

 Competitiveness is defined as a firm’s ability to survive and grow within an industry. Indicators 

include improved production efficiency, the ability to produce higher quality products, offering lower selling 

prices, production growth, market expansion, superior performance using available production factors, and 

increasing capacity through machinery, labor, or other factors. 

 All measurement items are assessed using a Likert scale ((Anjaria, 2022). Data collection was 

conducted via questionnaires, and data tabulation was carried out using Google Forms to streamline the process. 

The analysis employed SEM-PLS, starting with data input and model construction, followed by outer model 

testing (measurement model) through discriminant validity (with a minimum coefficient of 0.70). Cross-loading 

analysis was performed to ensure each item is the best indicator of its respective variable (i.e., items with the 

highest correlation coefficient to their corresponding variable are retained). Items with a discriminant validity 

coefficient below 0.70 were excluded from further analysis. 

 Subsequently, the inner model (structural model) was developed and evaluated using explained 

variance (R²), Stone-Geisser’s Q-square value, and path coefficients. The final step involves significance testing 

using t-statistics, and indirect associations were identified using the calculate function and reported in the output 

(Anjaria, 2022). 

 

IV. FINDINGS AND ANALYSIS 
 The analysis in this study was conducted using the Partial Least Squares - Structural Equation 

Modeling (PLS-SEM) method to examine the relationships between innovation dimensions, MSME 

performance, and MSME competitiveness in Mataram City. The first stage of the analysis involved evaluating 

the measurement model (outer model) to ensure the validity and reliability of the variables and indicators used 

in the research. All latent variables in the model passed tests for convergent validity, discriminant validity, and 

reliability, indicating that the measurement instruments used were of high quality. 
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Once the measurement model criteria were met, the analysis proceeded to the evaluation of the structural model 

(inner model) to assess the relationships between variables within the study’s conceptual framework. The results 

of the structural model analysis revealed a complex pattern of relationships between the innovation dimensions, 

performance, and competitiveness of MSMEs, which will be elaborated further in the following discussion. 

 
Figure 2. Final Model  

 

 The model analyzed has met the criteria for validity and reliability in the outer model. This is evident 

from the AVE values and reliability indicators presented in Table 4.1. The validity criteria for each item in 

measuring its respective variable meet the standard, with AVE values for all variables exceeding 0.50. 

Consistency requirements are also well fulfilled, as all parameters—Cronbach’s Alpha, Rho_A, and Composite 

Reliability—show values above 0.70. Therefore, the outer model for each variable provides a valid and 

consistent measurement, making it a suitable foundation for assessing the empirical conditions and serving as 

input for the inner model. 

 

Table 4.1 Diskriminant Validity 

 

Cronbach's 

Alpha rho_A 

Composite 

Reliability 

Average Variance 

Extracted (AVE) 

MSME Competitiveness 0,937 0,940 0,950 0,761 

Organisazation Innovation (X4) 0,881 0,895 0,918 0,739 

Marketing Innovation  (X3) 0,912 0,917 0,935 0,743 

Product Innovation (X1) 0,916 0,921 0,937 0,748 

Process Innovation(X2) 0,914 0,917 0,939 0,795 

MSMS Performance (Z) 0,945 0,945 0,954 0,722 

Souce: SEM-PLS (Author, 2024) 

 

Based on the final model, the inner model in this study can be formulated as follows: 

 

Z1 = 0.165X1 + 0.029X2 + 0.122X3 + 0.644X4 

Y1 = 0.102X1 + 0.040X2 + 0.029X3 + 0.088X4 

Y1 = 0.715Z1 

 

 The equation Z1 = f(X1) represents the association between innovation dimensions and MSME 

performance, where all innovation dimensions exert a positive influence. This means that improvements in each 

innovation dimension lead to enhanced MSME performance. The positive influence is reflected in the positive 

regression coefficients (original sample) for all variables (X1–X4: product innovation, process innovation, 

marketing innovation, and organizational innovation), indicating that innovation practices by MSMEs improve 

their performance. 

 The equation Y1 = f(X1) demonstrates the association between innovation dimensions and MSME 

competitiveness. All innovation dimensions have a positive impact on competitiveness. Meanwhile, Y1 = f(Z1) 
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reflects the association between MSME performance and competitiveness, which also shows a positive effect. 

This positive influence is evident from the regression coefficients (original sample in the PLS output) in each 

equation. 

 This model is empirically aligned with existing theory, which states that improvements in each 

innovation dimension enhance both MSME performance and competitiveness, and that better performance 

further strengthens competitiveness. The direction of the positive influence also implies that low-quality 

innovation dimensions may reduce MSME performance and competitiveness, and that declining performance 

will consequently reduce competitiveness. 

 The research model demonstrates a high goodness of fit, as indicated by a high Q² (chi-square) value, 

which is greater than zero (Q² = 1189.219). This is further supported by high R² values, approaching 1.00—

specifically, 0.866 for the competitiveness model [Y1 = f(Xi; Z1)] and 0.814 for the MSME performance model 

[Z1 = f(Xi)]. This suggests that the model can be well-explained by variations in the independent variables, 

ensuring that the parameter interpretations are reliable. 

 The next analytical stage as a basis for conclusions is the significance test. The results of the 

significance test for both direct and indirect associations within the MSME competitiveness model in Mataram 

City are presented in Table 4.4. The findings are quite remarkable, as the innovation dimensions explain 

changes in MSME performance in Mataram City to a very high degree (81.40%; adj R² = 0.814), as well as 

MSME competitiveness (86.60%; adj R² = 0.866). 

 

Table 4.1 Significant Test 

Asotiation  Original 

Sample 

(O) 

Standard 

Deviation 

(STDEV) 

T Statistics 

(|O/STDEV|) 

P Values 

Organization Innovation (X4) -> 

MSME Competitiveness 

0,088 0,096 0,917 0,360 

Organization Innovation (X4) -> 

MSME Performance (Z) 

0,644 0,144 4,487 0,000
*** 

Marketing Innovation (X3) -> 

MSME Competitiveness 

0,029 0,091 0,317 0,752 

Marketing Innovation (X3) -> 

MSME Performance(Z) 

0,122 0,131 0,927 0,355 

Product Innovation (X1) -> 

MSME Competitiveness 

0,102 0,086 1,195 0,233 

Product Innovation (X1) -> 

MSME Performance (Z) 

0,165 0,1 1,652 0,099
* 

Process Innovation (X2) -> 

MSME Competitiveness  

0,040 0,079 0,512 0,609 

Process Innovation (X2) -> 

MSME Performance (Z) 

0,029 0,086 0,338 0,735 

MSME Performance (Z) -> 

MSME Competitiveness  

0,715 0,08 8,893 0,000*** 

Marketing Innovation (X3) -> 

MSME Performance (Z) -> 

MSME Competitiveness 

0,087 0,095 0,919 0,359 

Process Innovation (X2) -> 

MSME Performance (Z) -> 

MSME Competitiveness 

0,021 0,061 0,34 0,734 

Product Innovation (X1) -> 

MSME Performance (Z) -> 

MSME Competitiveness  

0,118 0,074 1,601 0,110 

Organization Innovation (X4) -> 

MSME Performance   (Z) -> 

MSME Competitiveness  

0,461 0,111 4,164 0,000
*** 

Source: SEM-PLS (Author, 2024 

 

 The study found that among the innovation dimensions examined—product, process, marketing, and 

organizational innovation—only organizational innovation had a statistically significant effect on MSME 

performance at the 5% significance level, while product innovation was significant at the 10% level. This aligns 
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with findings from Amoa-Gyarteng & Dhliwayo (2024) who emphasized organizational culture's influence on 

innovation and performance in SMEs. The statistical significance of organizational innovation reinforces the 

importance of internal management structures and governance procedures in enhancing business performance. 

This suggests that, individually, only these two dimensions can directly influence the performance of MSMEs in 

Mataram City. The prominence of organizational innovation in this context indicates that MSMEs benefit most 

significantly from improvements in leadership approaches, decision-making processes, and overall business 

infrastructure, creating a foundation upon which other innovations can thrive. 

 In contrast, when analyzing the direct relationship between innovation dimensions and 

competitiveness, none of the dimensions showed a statistically significant effect, regardless of the confidence 

level used. This somewhat counterintuitive finding suggests that innovation alone may not directly translate to 

competitive advantage without first improving business performance metrics. However, when the innovation 

dimensions are considered simultaneously, they explain 86.60% of the variation in MSME competitiveness, 

indicating a strong combined influence, especially when MSME performance is factored in as a mediator, 

supporting Calik & Calisir's (2019) findings on the mediating effect of innovation processes. This synergistic 

effect underscores the importance of implementing comprehensive innovation strategies rather than focusing on 

isolated dimensions, revealing the complex interplay between different types of innovation in building 

competitive advantage. 

 The analysis also revealed that MSME performance significantly influences competitiveness, with 

results remaining significant even at the 1% level, consistent with Porter's (1985) seminal work on competitive 

advantage. This indicates that enhancing performance is a necessary condition for increasing competitiveness, as 

noted by Barney (1991) in his resource-based view of firms. The strong statistical significance at the 1% level 

emphasizes the robustness of this relationship, establishing performance improvement as a critical pathway to 

achieving competitive advantage in the marketplace. Furthermore, the model showed one significant indirect 

effect: organizational innovation positively influences MSME competitiveness through its impact on 

performance. This highlights organizational innovation as the only dimension that can be effectively managed 

on its own to improve competitiveness, making it a critical area of focus for MSME development (Del Rosario 

Demuner-Flores et al., 2022). The indirect pathway through which organizational innovation influences 

competitiveness further emphasizes the sequential nature of business development, where internal structural 

improvements lead to enhanced performance metrics, which ultimately strengthen market position. 

 Despite appearing context-specific, these results provide strong empirical support for theory and 

practical application, particularly in policymaking. Interestingly, the findings deviate from previous studies such 

as those by Baker & Sinkula (1999), Heryanto (2007), and Ulya (2019), which emphasized the role of product 

and marketing innovation. This divergence is also noted by Rosenbusch et al. (2011) in their meta-analysis of 

innovation-performance relationships in SMEs. The contrast with previous research highlights the contextual 

nature of innovation effectiveness, suggesting that regional, cultural, and structural factors may significantly 

influence which innovation dimensions yield the greatest impact. In this study, innovation serves as a 

controllable variable, meaning MSME managers and stakeholders can drive innovation directly. The high R² 

value of 81.40% indicates that these four innovation dimensions, when implemented together, account for many 

changes in MSME performance, leaving only 18.60% to be explained by external factors. The exceptionally 

high explanatory power of the model demonstrates the central role that innovation plays in determining MSME 

performance, offering clear direction for business owners and policymakers seeking to enhance the productivity 

and sustainability of small enterprises. 

 The research emphasizes that MSMEs practicing continuous improvement must focus not only on 

enhancing product quality and production processes but also on ensuring strong customer engagement, 

especially through after-sales services, as demonstrated by Osman et al. (2024) in their study of competitive 

advantage factors. These services provide valuable feedback that can inform subsequent innovations, creating a 

virtuous cycle of improvement based on customer insights and market demands. The emphasis on customer 

engagement represents a shift from purely production-oriented approaches to more holistic, market-responsive 

innovation strategies. Importantly, innovation should not be approached partially but rather holistically, as 

suggested by Zuhal (2013) and supported by Larios-Francia & Ferasso (2023) in their research on the 

relationship between innovation and performance in MSMEs. Success depends on the synergy among all 

dimensions, with each innovation type reinforcing and complementing the others to create comprehensive 

business transformation rather than isolated improvements. 

 The government plays a crucial role in enabling an innovation ecosystem by formulating supportive 

policies, providing infrastructure, and connecting MSMEs with research institutions and larger enterprises 

(Kogut-Jaworska & Ociepa-Kicińska, 2020). This ecosystem approach recognizes that MSMEs often lack the 

resources to drive innovation independently and benefit from structured support systems that facilitate 

knowledge transfer, resource sharing, and collaborative development. Innovation should be systematic—not 

experimental—and must involve the entire business structure, including employee and customer satisfaction, as 



Innovation Drives MSME Performance and Competitiveness in Emerging Economies. 

*Corresponding Author: Putri Reno Kemala Sari         www.aijbm.com                               117 | Page 

well as environmental responsibility (Sudjatmoka et al., 2023). The systematic approach to innovation 

emphasizes the importance of deliberate, well-planned implementation strategies rather than ad hoc 

experiments, ensuring that innovations are sustainable and aligned with both market needs and organizational 

capabilities. 

 The study uses a strong theoretical foundation involving reciprocal associations, suggesting that 

performance today could influence future innovation and vice versa, creating potential feedback loops that 

reinforce positive outcomes over time. While innovation dimensions did not directly influence competitiveness, 

performance had a substantial partial effect (0.715), contributing most of the 86.60% total impact on 

competitiveness in the model, reinforcing Yaskun et al.'s (2023) findings on the effect of innovation and 

competitive advantage on business performance of Indonesian MSMEs. The magnitude of this effect 

underscores the pivotal role that performance plays in translating innovation efforts into competitive advantage, 

serving as the critical link in the value creation chain. This was further evidenced by the relatively low direct 

path coefficients of each innovation dimension to competitiveness (between 0.029 and 0.102), indicating that the 

primary pathway to improved competitiveness runs through enhanced performance rather than directly from 

innovation. As a result, the research supports a model where organizational innovation acts as a strategic starting 

point, but the best outcomes arise when all innovation dimensions are implemented together to enhance MSME 

performance, which then drives competitiveness. This integrated model provides a roadmap for MSMEs seeking 

to strengthen their market position, highlighting the sequential relationship between organizational innovation, 

comprehensive innovation implementation, improved performance metrics, and ultimately, enhanced 

competitive advantage. 

 

V. PRACTICAL IMPLICATIONS 
 The findings of this study provide valuable insights and recommendations for various stakeholders 

involved in the development of Micro, Small, and Medium Enterprises (MSMEs) in Indonesia. For MSME 

owners and managers, the study highlights the crucial role of organizational innovation in driving overall 

business performance and competitiveness, as emphasized by Amoa-Gyarteng & Dhliwayo (2024). 

Organizational innovation serves as a foundation upon which improvements in other areas of innovation, such 

as product, process, and marketing, can be built. To foster organizational innovation, MSME owners and 

managers should focus on streamlining internal processes, developing sustainable business strategies, and 

implementing effective management systems (Angeles et al., 2022). This may involve adopting new 

technologies, redesigning organizational structures, or introducing new management practices that promote 

efficiency, flexibility, and adaptability. Moreover, the study emphasizes the importance of establishing after-

sales service systems as a means of capturing valuable customer feedback, and expanding performance 

measurement beyond traditional financial indicators to include customer satisfaction levels, employee 

development and engagement, and environmental sustainability practices (Murphy et al., 1996; Martunis et al., 

2020). 

 For policymakers, the study underscores the need to develop targeted training and mentoring programs 

that focus on building management capacity and fostering organizational innovation among MSMEs (Prakash et 

al., 2021). These programs should aim to equip MSME owners and managers with the skills, knowledge, and 

tools necessary to effectively lead and transform their organizations. In addition, policymakers can play a crucial 

role in facilitating the creation of innovation ecosystems at the regional level by strengthening linkages and 

collaborations between MSMEs, research institutions, universities, and larger enterprises (Liu et al., 2013). 

Regional governments can also establish innovation hubs, incubators, or accelerators that provide MSMEs with 

the infrastructure, mentorship, and networking opportunities needed to develop and commercialize their 

innovations, as described by Shin & Hwang (2022) in their study of regional economic performance. 

Furthermore, policymakers should design and implement incentives that encourage MSMEs to pursue integrated 

innovation efforts across all dimensions, and establish platforms and mechanisms for knowledge-sharing among 

MSME innovators (Kogut-Jaworska & Ociepa-Kicińska, 2020). 

 MSME support institutions such as financial providers and business development services have a 

critical role to play in enabling innovation. These institutions should strive to offer comprehensive technical 

support that addresses all aspects of innovation, from ideation and conceptualization to implementation and 

commercialization, as suggested by Mannan & Haleem (2019) in their study of innovation management in 

MSMEs. This may involve providing access to specialized innovation financing instruments, such as venture 

capital, angel investment, or innovation grants, that are tailored to the unique needs and risk profiles of MSMEs. 

Moreover, support institutions can help MSMEs to assess and benchmark their innovation capabilities using 

diagnostic tools and frameworks, and assist them in accessing cutting-edge technologies and equipment that are 

essential for innovation (Vinayachandran & Ambily, 2021). 

 Another important function of support institutions is to foster collaborative networks and partnerships 

among MSMEs (Rahman et al., 2020). Given the limited resources and scale of most MSMEs, collaboration is 
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often essential for achieving innovation success. Support institutions can help to broker strategic alliances, joint 

ventures, or innovation consortia that allow MSMEs to pool their resources, share risks, and leverage 

complementary skills and knowledge (Moreira, 2020). These collaborative networks can also provide MSMEs 

with access to new markets, distribution channels, and customer bases that would be difficult to reach on their 

own. 

 In conclusion, the findings of this study offer a roadmap for enhancing the innovation capabilities and 

competitiveness of MSMEs in Mataram and throughout Indonesia. By embracing organizational innovation, 

expanding performance metrics (Villalobos-Castro et al., 2023), and leveraging customer feedback, MSME 

owners and managers can create more agile, responsive, and resilient businesses. Policymakers can support 

these efforts by providing targeted training, fostering regional innovation ecosystems, and creating incentives 

for holistic innovation. And MSME support institutions can offer the technical expertise, financial resources, 

and collaborative networks needed to help MSMEs innovate more systematically and effectively (Wolor et al., 

2024). Through concerted action and collaboration among these key stakeholders, Indonesian MSMEs can 

unlock their full potential as drivers of inclusive economic growth and global competitiveness. 

 

VI. CONCLUSION AND FUTURE RESEARCH RCOMMENDATIONS 
 The study concludes that among the four innovation dimensions evaluated, only organizational 

innovation has a statistically significant effect on MSME performance at the 1% level, while product innovation 

is only significant at the 10% level. Although individual impacts vary, the combined effect of all innovation 

dimensions is substantial, contributing 81.40% to performance and 86.60% to competitiveness. The research 

also confirms that no innovation dimension directly impacts competitiveness, but performance serves as a 

critical mediator. The only significant indirect effect comes from organizational innovation, which improves 

performance and thereby enhances competitiveness. With a high goodness-of-fit value (Q² = 1189.219), the 

model provides a reliable foundation for policy decisions aimed at strengthening MSMEs in Mataram. 

 

 For future research, it is recommended to adopt a longitudinal approach to observe the long-term 

impact of innovation and better understand causal relationships. Expanding the sample across industries and 

geographic regions will also improve the generalizability of findings and help identify context-specific factors. 

Researchers could explore the role of moderator variables such as business size, age, access to finance, and 

market orientation to better understand when innovation is most effective. Comparative studies between export-

oriented and domestically focused MSMEs can offer insight into how innovation strategies vary by market 

orientation. Additionally, examining innovation networks and ecosystems will provide valuable information on 

the external factors that support or hinder innovation. Finally, a mixed-method approach, combining quantitative 

analysis with qualitative case studies, can offer a more comprehensive understanding of innovation dynamics in 

the MSME sector. 

 

REFERENCE 
[1]. Agyapong, Ahmed ; Mensah, Henry Kofi ; Akomea, Samuel Yaw. 2021. Innovation-performance 

relationship: the moderating role of market dynamism. Small Enterprise Research, 28 (3), pp. 350 - 372 

[2]. Amoa-Gyarteng, Karikari ; Dhliwayo, Shepherd. 2024. Cultivating success: organizational culture’s 

influence on innovation and performance in SMEs. Cogent Business and Management, 11 (1), art. no. 

2397070 

[3]. Angeles, Adrianela ; Perez-Encinas, Adriana ; Villanueva, Cristian E. 2022. Characterizing 

Organizational Lifecycle through Strategic and Structural Flexibility: Insights from MSMEs in Mexico. 

Global Journal of Flexible Systems Management, 23 (2), pp. 271 - 290 

[4]. Anjaria, Kushal. 2022.Knowledge derivation from Likert scale using Z-numbers. Information Sciences, 

590, pp. 234 - 252 

[5]. Aziz, Norzalita A. ; Omar, Nor Asiah. 2013.  Exploring the effect of Internet marketing orientation, 

Learning Orientation and Market Orientation on innovativeness and performance: SME (exporters) 

perspectives. Journal of Business Economics and Management, 14 (SUPPL1), pp. S257-S278 

[6]. Baker, William E. and James M. Sinkula. 1999. The Synergistic Effect of Market Orientation and 

Learning Orientation on Organizational Performance. Journal of The Academy of Marketing Science, 

Volume 27 Nomor 4, hal 411-427 

[7]. Barney, J. (1991). Firm Resources and Sustained Competitive Advantage. Journal of Management, 

17(1), 99-120. 

[8]. Bigliardi, Barbara. 2013. The effect of innovation on financial performance: A research study involving 

SMEs. Innovation: Management, Policy and Practice, 15 (2), pp. 245 - 255 



Innovation Drives MSME Performance and Competitiveness in Emerging Economies. 

*Corresponding Author: Putri Reno Kemala Sari         www.aijbm.com                               119 | Page 

[9]. Calik, Eyup ; Calisir, Fethi. 2019. The mediating effect of the innovation process on the relationships 

among innovation components: an empirical study on Turkish companies. International Journal of 

Technology, Policy and Management, 19 (1), pp. 72 - 88 

[10]. Chao, Yan ; Kang, Yoonhee. 2022. Impact of Dynamic Capability on Enterprise Growth Performance 

under Environmental Dynamism. Journal of System and Management Sciences, 12 (4), pp. 175 - 190 

[11]. Cuevas-Vargas, Héctor ; Cortés-Palacios, Héctor Abraham ; Leana-Morales, Cid ; Huerta-Mascotte, 

Eduardo. 2022. Absorptive Capacity and Its Dual Effect on Technological Innovation: A Structural 

Equations Model Approach. Sustainability (Switzerland), 14 (19), art. no. 12740 

[12]. Del Rosario Demuner-Flores, María ; Delgado-Cruz, Alejandro ; Vargas-Martínez, Elva Esther. 2022. 

Innovation and performance: Relationship mediated by learning and market orientation in Mexican 

companies. Estudios Gerenciales, 38 (162), pp. 82 - 94 

[13]. Kijkasiwat, Ploypailin ; Phuensane, Pongsutti. 2020. Innovation and Firm Performance: The 

Moderating and Mediating Roles of Firm Size and Small and Medium Enterprise Finance. Journal of 

Risk and Financial Management, 13 (5), art. no. 97 

[14]. Kim, Hwan Jin. 2018. Reconciling Entrepreneurial Orientation and Dynamic Capabilities: A Strategic 

Entrepreneurship Perspective. Journal of Entrepreneurship, 27 (2), pp. 180 - 208 

[15]. Kogut-Jaworska, Magdalena ; Ociepa-Kicińska, Elżbieta. 2020.Smart specialisation as a strategy for 

implementing the regional innovation development policy—Poland case study. Sustainability 

(Switzerland), 12 (19), art. no. 7986, pp. 1 - 21 

[16]. Larios-Francia, Rosa Patricia; Ferasso, Marcos. 2023. The relationship between innovation and 

performance in MSMEs: The case of the wearing apparel sector in emerging countries. Journal of Open 

Innovation: Technology, Market, and Complexity, 9 (1), art. no. 100018 

[17]. Liao, Guiming ;  Gu, Naihua ; Hu, Zheli. 2024. Adjustment of Economic Growth Target and Regional 

Technological Innovation From the Perspective of Goal Commitment.  Modern Economic Science, 46 

(4), pp. 88 - 99 

[18]. Liu, Xuefeng ; Shou, Yongyi ; Xie, Yuying. 2013. The role of intermediary organizations in enhancing 

the innovation capability of MSMEs: Evidence from a Chinese case. Asian Journal of Technology 

Innovation, 21 (SUPPL2), pp. 50 - 61 

[19]. Mannan, Bisma & Haleem, Abid.2019. Modelling factors of innovation management for its 

implementation in MSMEs of developing countries: an IRP approach. Contributions to Management 

Science, pp. 183 - 203 

[20]. Margaretha, Yolla ; Suryana, Popo. 2023. The Effect of Market Orientation, Entrepreneurial 

Orientation and Learning Orientation on Marketing Innovations and their Implications on the 

Marketing Performance of Micro Actor in Bandung Metropolitan Area. Pakistan Journal of Life and 

Social Sciences, 21 (1), pp. 478 - 498 

[21]. Mariyudi. 2019. Success factors of SMEs: The case of Indonesia. International Journal of Business 

Innovation and Research, 19 (2), pp. 204 - 231, 

[22]. Martunis, Ashiva ; Dalimunthe, Ritha ; Amalia, Khaira ; Juanita, Juanita ; Syahputra, Hendra; Adam, 

Muhammad ; Masyudi, Masyudi, 2020. Adaptation of the balanced scorecard model to measure 

performance of the departments at Dr Zainoel Abidin Regional General Hospital, Banda Aceh. Journal 

of Modelling in Management, 15 (2), pp. 365 - 379 

[23]. Ministry of Cooperatives and SMEs of The Republic of Indonesia. 2022.  

[24]. Moreira, António Carrizo. 2020. Cases on internationalization challenges for SMEs. Cases on 

Internationalization Challenges for SMEs, pp. 1 - 333 

[25]. Muis, Indra ; Adhi, Triyogo Mulyo ; Kamalia, Ramadienna Fachrunnisa. 2024.  The Impact of  Digital 

Marketing and Innovation on Marketing Performance  Is Influenced  Through The Development of  A 

Competitive Advantage. Revista de Gestao Social e Ambiental, 18 (8), art. no. e06182 

[26]. Murphy, Gregory B;  Trailer , Jeff W ;  Hill, Robert C. 1996. Measuring performance in 

entrepreneurship research. Journal of Business Research. Volume 36, Issue 1. Pages 15-23, 

[27]. Nguyen, Tu Ngoc ; Shen, Chao Hong ; Le, Phong Ba. 2022. Influence of transformational leadership 

and knowledge management on radical and incremental innovation: the moderating role of 

collaborative culture. Kybernetes, 51 (7), pp. 2240 - 2258 

[28]. Niefert, Michaela. 2006.  Patenting Behavior and Employment Growth in German Start-Up Firms: A 

Panel Data Analysis.  International Studies in Entrepreneurship, 14, pp. 113 - 142 

[29]. Nwajiuba, Chinyere Augusta ; Igwe, Paul Agu Binuomote, Micheal Olayinka ; Nwajiuba, Anulika O. ; 

Nwekpa, Kenneth Chukwuma. 2020. The barriers to high-growth enterprises: What do businesses in 

Africa experience?. European Journal of Sustainable Development, 9 (1), pp. 317 - 328 



Innovation Drives MSME Performance and Competitiveness in Emerging Economies. 

*Corresponding Author: Putri Reno Kemala Sari         www.aijbm.com                               120 | Page 

[30]. Oduro, Stephen. 2019. Impact of Innovation Types on SMEs’ Performance in the Cape Coast 

Metropolis of Ghana. Journal of Entrepreneurship and Innovation in Emerging Economies, 5 (2), pp. 

110 - 127 

[31]. Osman, Abu Rashed ; Hoque, Shah Md Safiul ; Ashraf, Mohammad Ali. 2024. TQM and Product 

Innovation: Are These Influential Factors of Competitive Advantage? An Empirical Evidence. Journal 

of Ecohumanism, 3 (8), pp. 1508 - 15174 

[32]. Ozkaya, H. Erkan ; Droge, Cornelia ; Hult, G. Tomas M. ; Calantone, Roger ; Ozkaya, Elif. 2015. 

Market orientation, knowledge competence, and innovation. International Journal of Research in 

Marketing, 32 (3), pp. 309 - 318 

[33]. Palencia, Diego Baez ; Camargo-Acuña, Genesis ; Logreira-Vargas, Cristina ; Vásquez-Peñaloza, 

Lisseth ; Alvarez-Gomez, Angie ; Payares-Jimenez, Karen. 2024. Analysis of types of innovation in 

Micro and Small-sized Enterprises: A case study in Barranquilla, Colombia. Procedia Computer 

Science, 231, pp. 553 - 558 

[34]. Porter, M.E. (1985) Competitive Advantage. Creating and Sustaining Superior Performance. Free 

Press, New York, 557  

[35]. Prakash, Bishwajeet ; Kumar, Indrajit ; Verma, Jainendra Kumar. 2021. Barriers and potential solutions 

for MSMEs in developing economies: Evidence from India. Problems and Perspectives in 

Management, 19 (4), pp. 325 - 337 

[36]. Pusung, Cancelyn Shearin ; Narsa, Niluh Putu Dian Rosalina Handayani ; Wardhaningrum, Oktaviani 

Ari. 2023. Innovation, Competitive Strategy and MSME Performance: A Survey Sstudy on Culinary 

SMES In Indonesia During The Covid-19 Pandemic. Business: Theory and Practice, 24 (1), pp. 160 - 

172, 

[37]. Rahman, Mahfuzur ; Akter, Mansura ; Odunukan, Kenny ; Haque, Shamim Ehsanul. 2020.  Examining 

economic and technology-related barriers of small- and medium-sized enterprises internationalisation: 

An emerging economy context. Business Strategy and Development, 3 (1), pp. 16 - 27 

[38]. Restrepo-Morales, Jorge A. ; Loaiza-Quintero, Osmar-Leandro ; Gálvez-Albarracín, Edgar J. 2019. 

Innovation and performance of micro, small and medium enterprises in Colombia. Revista de Ciencias 

Sociales, 22 (4), pp. 24 - 40 

[39]. Rosenbusch, Nina ; Brinckmann, Jan ; Bausch, Andreas. 2011. Is innovation always beneficial? A 

meta-analysis of the relationship between innovation and performance in SMEs. Journal of Business 

Venturing, 26 (4), pp. 441 - 457 

[40]. Ruby, S. ; Biju, T. ; Bhambri, Pankaj. 2024. Catalysing Sustainable Progress Empowering MSMEs 

through Tech Innovation for a Bright Future. Handbook of Technological Sustainability: Innovation 

and Environmental Awareness, pp. 374 - 388 

[41]. Saunila, Minna. 2014. Innovation capability for SME success: perspectives of financial and operational 

performance. Journal of Advances in Management Research, 11 (2), pp. 163 - 175 

[42]. Shin, Hyunha ; Hwang, Junseok. 2022. Illusions of Clustering: A Systematic Evaluation on the Effects 

of Clusters on Regional Economic Performance in Korea. International Regional Science Review, 45 

(2), pp. 135 - 160 

[43]. Singh, Davinder ; Khamba, Jaimal Singh ; Nanda, Tarun. 2015. Exploring the determinants of 

technology innovation in MSMEs. International Journal of Engineering Research in Africa, 13, pp. 103 

- 115, 

[44]. Sudjatmoko, Agung ;  Ichsan, Mohammad ; Astriani, Marcella ; Mariani ; Clairine, Angeline. 2023. 

The Impact of COVID-19 Pandemic on the Performance of Indonesian MSME with Innovation as 

Mediation. Cogent Business and Management, 10 (1), art. no. 2179962 

[45]. Suyatna Yasa, Putu Ngurah. 2024. Adoption of information technology encourages the creation of 

innovation to improve industrial performance in the digital era. Uncertain Supply Chain Management, 

12 (3), pp. 1451 - 1460 

[46]. Tambunan, T. 2019. Recent evidence of the development of micro, small and medium enterprises in 

Indonesia. J Glob Entrepr Res 9, 18. https://doi.org/10.1186/s40497-018-0140-4 

[47]. Velec, Michael ; Huang, Shao Hui. 2014. Quantitative methodologies and analysis.  Research for the 

Radiation Therapist: From Question to Culture, pp. 87 - 126 

[48]. Villalobos-Castro, Rayda ; Ríos-Ríos, Segundo ; Ochoa-Paredes, Fernando ; Vargas-Tasayco, Miguel ; 

Uribe-Hernandez, Yrene. 2023. Balanced scorecard in the business development of msmes in the 

district of san vicente de cañete. Data and Metadata, 2, art. no. 203 

[49]. Vinayachandran, Vidhya ; Ambily, A.S. 2021. ICT Capabilities Among Micro, Small and Medium 

Enterprises in Relation to Demographic Characteristics with Special Reference to Kochi–Kerala. 

Lecture Notes on Data Engineering and Communications Technologies, 58, pp. 1101 - 111 



Innovation Drives MSME Performance and Competitiveness in Emerging Economies. 

*Corresponding Author: Putri Reno Kemala Sari         www.aijbm.com                               121 | Page 

[50]. Wolor, Christian Wiradendi ; Madli, Faerozh ; Rababah, Mahmoud Ali ; Mukhibad, Hasan; Hoo, 

Wong Chee. 2024.  Examining the Impact of Knowledge Management Use and Innovation on Business 

Performance of MSMEs in the Digital Age. Case Study MSMEs in Indonesia. Journal of Sustainability 

Research, 6 (4), art. no. e240070 

[51]. World Development Report 2022 : Finance for an Equitable Recovery (Vol. 1 of 2) (English). World 

development indicators|World development report Washington, D.C. : World Bank Group. 

http://documents.worldbank.org/curated/en/408661644986413472 

[52]. Yaskun, Mohammad ; Sudarmiatin ; Hermawan, Agus ; Rahayu, Wening Patmi. 2023.  The Effect Of 

Market Orientation, Entrepreneur Orientation, Innovation And Competitive Advantage On Business 

Performance Of  Indonesia MSME’S. International Journal of Professional Business Review, 8 (4), art. 

no. e01563 

[53]. Ye, Hua Jonathan ; Kankanhalli, Atreyi. 2020. Value cocreation for service innovation:  Examining the 

relationships between service innovativeness, customer participation, and mobile app performance. 

Journal of the Association for Information Systems, 21 (2), pp. 292 - 311 

[54]. Yuzaria, D. ; Rahmi, E. ; Rias, M.I. 2021. Increasing the competitiveness of micro, small and medium 

enterprises of skin crackers in padang city West Sumatra Province Indonesia. IOP Conference Series: 

Earth and Environmental Science, 757 (1), art. no. 012014 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

*Correspondence: Putri Reno Kemala Sari 
a
School of Economics AMM, Indonesia 

 


